
 
    

 
 

     
 

 
 

PSA Placement Guide 
 
Accessing Localized AmeriCorps TV PSAs: 
Visit: http://www.causewaypsa.com/americorps 
 
Included on the above affiliate landing page are links to various PSAs, including:  

• National "AmeriCorps Values"  
• "AmeriCorps Recruitment"  
• "AmeriCorps Localized Affiliate" spots 

Each AmeriCorps’ affiliate is encouraged to download and provide stations in their market with the localized 
TV PSA. 
 
To download a file, right click to select and save to your computer. You can then use this file to provide to 
local TV stations. (Below includes additional information and tips for pitching the media these AmeriCorps 
PSAs.) 
 
Accessing PSA Reports: 
Visit http://www.causewaypsa.com/americorps and click the button on the top right of the screen ‘Access 
PSA Reporting’ as shown below. 
 

 

http://www.causewaypsa.com/americorps
http://www.causewaypsa.com/americorps
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Upon clicking the button, you will be directed to the reporting login page. 
 
Log into the reporting page: 
USERNAME: AmeriCorps 
PASSWORD: causeway 
 
Once logged in, the below screen will appear. Click on the hyperlink circled in red. 
 

 
 
Upon accessing the page, links to the reports can be found where the red arrow appears in the below 
screenshot. Upon clicking a reporting link, a PDF will be prompted to open. You can save the PDFs to your 
computer for future reference.  
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PSA Basics: 
Public Service Advertising (PSAs) are generally defined as advertising that serves the public good.  
 
Competition for free media time (and space) is intense.  
 
PSAs run at the sole discretion of the media, on a space-available basis. If selected, PSAs are often 
placed in a station’s active rotation and may air for a pre-determined period of time (e.g. a number of 
weeks or perhaps months).  

PSA Benefits: 
PSAs are valuable for AmeriCorps affiliates to use as part of an overall communications plan and help in:  

• Securing earned (donated) media  
• Raising awareness and brand familiarity 
• Encouraging the audience to take action (e.g. register to volunteer)  

 
Step-by-Step Guide to Placing PSAs 

 
Key Steps to Placing PSAs: Planning a Media Call/In-Person or Virtual Appointment 
 
Step 1: Put together your target list of television stations.  
Step 2: Think about the optimal time to reach out. There are certain touchpoints such as National 

Days of Service, 9/11 Day of Service, Veterans Day, MLK Day or other relevant holidays that 
will enhance your case. Avoid the holiday period of Thanksgiving through New Year’s. 

Step 3: Identify who the PSA contact is. The “PSA Director” is often ascertained by a phone call to 
the TV station. The role (or title) varies by market and TV station. Try to confirm the name, 
phone number and email address. 

Step 4: Plan your visits (or calls) accordingly. When making an appointment, try to reach the right 
person. This might take numerous attempts. 

Step 5: Understand the media outlet’s community affairs’ focus, and how AmeriCorps may fit in. By 
watching the television station, you may be able to identify the type of PSAs that are placed 
and even a pattern in terms of subject matter, frequency of airings, etc. Note such 
information and use it to position AmeriCorps accordingly. 

Step 6: Have your AmeriCorps “elevator pitch” ready. Highlighting that the AmeriCorps brand 
encompasses many important, topical issues, including volunteerism, equity, and economic 
well-being. 

Step 7: Support your case. Know your metrics. Are there impressive local stats about AmeriCorps’ 
impact that would be make a PSA Director more inclined to air the PSA? 

Step 8:                Consider using a former (or current) AmeriCorps member or volunteer to share his/her 
experience and the difference it has made locally. 

 
How to Report and Monitor Your Local Media Activity  
Step 1: Prepare a media outreach activity log that summarizes the media outlets you have visited 

and the anticipated outcome(s). Note the importance of timing and set reminders when to 
follow-up. 

Step 2: CauseWay will be monitoring all broadcast localized versions of the TV PSAs that air by 
market. (Please reference the ‘Accessing PSA Reports’ portion above to access reports.)  
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Step 3: Your local TV stations(s) may not have put the PSA into active rotation right away, so give them 
some time. It typically takes 4-6 weeks for a PSA to air after being put into rotation so continue 
to check the reporting page for updated results. 

Step 4a: After a month, and if the AmeriCorps PSA aired, send a note of thanks. Let the outlet know that 
their exposure makes a meaningful difference in your community.  

Step 4b: If no airings are yet detected, check back in with the PSA Director and re-emphasize the 
importance and relevance of the AmeriCorps campaign to the community. 

 
Materials Needed and Resources for PSA Outreach and Placement: 

• Sample script for media outreach phone calls 
• TV PSA Files 
• List of TV stations in affiliate’s market 


